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National Museum of the United States Army



The Campaign for the National
Museum of the United States Army

A great Army deserves a great Museum ... and I am inviting you to
participate in a remarkable and long-overdue public tribute to the United
States Army and its Soldiers.

This invitation to invest in The Campaign for the National Museum of the
United States Army affords you the unique opportunity to help preserve the
United States Army’s legacy and the story of how our country’s beginnings
evolved into the great nation we are today.

The Museum, scheduled to open at Fort Belvoir, Virginia, in 2020, the Army’s
245th birthday year, is envisioned as the Army’s national landmark and an
unforgettable educational destination that you can take pride in helping to create. It will be the nation’s one
and only Museum to present all facets of the Army through every period of American history. Its immersive
exhibits, dynamic venues, distinctive special events, and geography, science, technology, engineering, and
mathematics (G-STEM) educational programs will foster respect for and appreciation of the Army’s enduring
traditions and values . . . and especially for the selfless service and personal sacrifices of the 11 million living
Army veterans and the 30 million American men and women who have worn the Army uniform since 1775.

The Museum will honor our Soldiers, preserve our history, educate the public, and inspire currently serving
and future Soldiers. It will be spectacular, I assure you. You have an important role to play in helping

to build this permanent tribute to the U.S. Army. We invite you to help complete the Campaign for the
National Museum of the United States Army.
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General Gordon R. Sullivan USA (Ret.) THE ‘A r A R M !
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It’s the time to tell the story of American Soldiers!

|ExPERIENTIAL LEARNING 1
CEeNTER

e ———— —
Museum Main Floor Plan

The National Museum of the United States Army Museum will combine immersive and interactive exhibits
on the history and role of the U.S. Army with geography, science, technology, engineering, and mathematics
(G-STEM) educational opportunities designed to capture the attention and imagination of visitors both old
and young. As the true home of Army history and the stories of its Soldiers, the Museum will provide an
environment where veterans, their families, and the general public can reflect, remember, and celebrate the
enduring spirit of the United States Army. Located on 87 acres in Fort Belvoir, Virginia, the National Museum
will encompass 185,000+ square feet of Museum building, a Parade Ground, an Amphitheater, the peaceful
Memorial Garden, the Medal of Honor Garden, and the Army Trail.

Four principle galleries within the Museum will bring the Army’s rich history to life. The Soldiers’ Stories
Gallery will feature personal accounts of ordinary men and women from all historic periods and walks of life.
In the Fighting for the Nation Gallery visitors encounter a comprehensive, focused series of stories spread
among six smaller galleries that detail the major conflicts that lie at the heart of the Army’s role as a fighting
force. The Army & Society Gallery will explore the broad and often overlooked symbiotic relationship
between the Army, its civilian leaders, and the people of the United States. Finally, the unique Experimental
Learning Center will be an interactive resource center featuring Army-themed G-STEM educational programs

for all ages.

2018
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The National Museum of the United States Army—complete with historical artifacts, interactive exhibits and
other exciting displays—will be located just off the Interstate 95 and only six miles from George Washington’s
Mount Vernon at Fort Belvoir, Virginia, less than 30 minutes south of Washington, D.C.
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Army Trail

V
_ Amphitheater

National Museum of the United States Army conceptual Site Plan.
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The inviting 7,500 square foot Lobby will welcome

and orient visitors to the variety of Museum experi-

ences and opportunities available. The versatility of

the design will also allow the Lobby to serve mul-

tiple purposes during non-Museum hours, to include

special events, ceremonies, and dinners.
. y .

Honor Wall sponsored by General Dynamics Corporation

Wall of Honor (Colors of Courage)

The Army has fought 11 wars and conducted 188
campaigns since 1775. Those hard-fought honors
are represented by battle streamers that are attached
to the Army flag as a reminder of the selfless service
and courage of the over 30 million men and women
who have served the nation during times of war and
peace. It displays the identity, traditions and history
that make up the intangible spirit of a unit—its soul.

Lobby

6 National Museum of the United States Army Prospectus

Gwaceptual rendering of the Lobby

Donor Wall

Major donor recognition is an integral part of the Army
Historical Foundation’s Campaign for the National
Museum of the U.S. Army. Individuals, corporations,
foundations, and organizations donating $50,000 or
more will be prominently displayed in the Museum’s
Lobby in five circles of distinction—One-Star through
Five-Star and the Commander-in-Chief’s Circle.

The generosity of all major donors will be recognized
and prominently displayed in the Museum’s lobby.




Conceptual rendering of Global War Gallery.

The National Museum of the United States Army will include public spaces, galleries, exhibits, theaters, macro
artifacts, tableaus, and vignettes.

To ensure a comprehensive presentation of the United States Army’s storied history is available to visitors upon
its opening, the Museum will include the Soldiers’ Stories Gallery, Fighting for the Nation Gallery, and the Army
and Society Gallery, along with the Army Theater and the Army Concourse. Also included will be the iconic
Lobby, the Experiential Learning Center, Veterans’ Hall, Medal of Honor Garden, Army Canteen , and Museum
Store .

The galleries will feature various interactive exhibits, related artifacts, theaters, media presentations, and macro
artifacts which also offer opportunities for donor sponsorship and recognition. With an additional focus on
env1r0nmental and energy initiatives, the Museum is seeking LEED (Leadership in Energy and Environmental

j — " Design) Silver Status.

= Army history since 1775 has produced important artifacts, artwork, and
documents. This rich past, which has been safeguarded by the Army will
| be showcased properly for the benefit of the American public.

The Museum wzll provzde a place to dlsplay pamtmgs and photographs
from the 16,000 piece Army Art Collection, including four original
Norman Rockwells.

Gallery Overview

2018 National Museum of the United States Army Prospectus 7



James Miller Donald Hoffman

Kimberly Hampton William Carney

Soldiers’ Stories

8 National Museum of the United States Army Prospectus

The Soldier’s Stories Gallery is sponsored by The Boeing Company

Our Soldiers’ selfless service and personal sacrifices have had a profound
impact on our nation and the world, and the 3,500 square foot Soldiers’
Stories Gallery will tell the tales of their accomplishments in engaging ways.
Truly, this striking entry gallery experience sets the tone and communicates a
central theme of the Museum-— the story of the Army is the story of Soldiers.
These personal accounts of ordinary men and women from all historic
periods and walks of life will introduce visitors to Army history in a way
Frank Buckles Melvin Nesteby that transcends generations, connects the visitors to places and events.

The gallery will include freestanding pylons squared
up into an organized marching formation, symbolizing
the structure and uniformity of the U.S. Army while
expressing the individuality of every Soldier. Each
pylon will include a larger-than-life bas relief image
of a Soldier’s face, his or her service history, and a
brief but compelling personal story illustrating one
of the Army’s seven core values. On one wall of
the gallery “The Soldiers’ Creed,” beginning with
the declaration, “I am an American Soldier,” will
be carved into a large stone-like monolith, creating
a monumental and reverential backdrop to the
“marching” Soldiers.

The Soldiers to the left will be included on the Soldiers
Stories pylons. Each Soldier on the pylons represent
one of the Army Values (loyalty, duty, respect, selfless

service, honor, integrity, personal courage).
- —
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Conceptual rendering of the Army and Society Gallery.
Innovation and Invention Exhibit Sponsored by Sikorsky Aircraft Corporation
Reflecting and Changing Exhibit Sponsored by David L. Steward
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Consisting of five major and distinctly themed areas (Civilian Control of the Military, Innovation and Invention,
Reflecting and Changing the Face of America, Army Supporting the Nation, and Nation Supporting the Army), the
9,900 square foot Army and Society Gallery is destined to be a standout attrac-

tion that sets the National Museum of the United States Army apart from all
other military museums. No other known American military museum hosts a
gallery that explores the broad and often unknown symbiotic relationship be-

tween the Army, its civilian government,

e 1;1: a girl witha

and the people. Visitors will learn how GEN
Washington convinced his officers to aban-
don thoughts of taking control of the gov-
ernment, thus fulfilling the aspirations ex-
pressed in the Declaration of Independence.

Star-Spangled heart 7

e

JOIN THE WAL NOW!

Army & Society Gallery

2018

This will introduce visitors to the many ad-
vancements in medicine, aviation, communica-
tions, and technology that have helped shape
American society, culture, and economy. Visi-
tors will discover how the Army has responded to
and impacted issues such as immigration, integra-
tion, racial and gender equity, educational oppor-
tunities, and shaping the
national character.
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Flghtlng for the
Nation Gallery

This gallery is comprised of six smaller galleries that will allow visitors to ex-
perience a comprehensive, focused series of stories that get to the heart of the
Army’s role as a fighting force at home and abroad. Visitors will receive an
immersive experience that allows them to get at the deeper truths about com-
bat, opportunities to learn about the evolution of tactics and technology over
time, and be exposed to the first-hand accounts of the Soldiers who fought in
all of our nation’s major conflicts.

French FT17 Renault Light Tank located
within the Nation Overseas gallery.

[ 1775: Founding the Nation

Explores the Revolutionary War and the War of
1812 allowing visitors to discover America s roots,
the origins and formation of the Continental Army,
and to learn about the Army's development as a
professional force.

1861: Preserving the Nation

Gives visitors an appreciation for the impact of the
Civil War as the defining event of the 19th century
and learn how the conflict fundamentally changed
the relationship between the Army and American
Society.

Conceptual Rendering of Total War exhibit
within Preserving the Nation Gallery

1898: The Nation Overseas ~— |
Details America s entry onto the world stage and
the Armys role in helping turn the tide during the
WWI. It is organized into four areas— “Entering
the World Stage,” “The Great War,” “WWI Immer-
sion,” and “WWI Battlefield Experience.”
1939: Global War ~ |
Covers World War II, exploring the Army's full in-
volvement in the War highlighting technologies and
tactics that led to an Allied victory, the story of the
Army in Europe, North Africa, the Pacific, and the Conceptual Rendering of World War I Immersion exhibit
Manhattan Project. within Nation Overseas Gallery
[ 1946: Cold War
Showcases evocative imagery of civil defense
symbols, mushroom clouds, duck and cover
drills, with movie posters dramatizing the
standoff between the Soviet bloc and Ameri-
ca and its allies for over 40 years.

1991: Changing World |

Chronicles the Army’s new challenges: conducting
peace operations while facing combat against new
and old foes on both conventional and unconven-
tional battlefields across the globe.

10 National Museum of the United States Army Prospectus 2018



Sample Macro Artifacts

Landing Craft, Vehicle, Personnel (LCVP)

A signature piece, the LCVP landed more Allied troops
in Europe and the Pacific than all other types of land-
ing craft combined during WWII. It was constructed of
wood and could carry a platoon of thirty-six men with
their equipment or a jeep and twelve men. It will be

displayed in the Global War (WWII) Gallery.

Knox’s Trail Diorama

This diorama will give an exciting dimension to artist
Tom Lovell’s painting, The Noble Train of Artillery,
which commemorates Colonel Henry Knox’s daring
mission to transport 60 artillery pieces of captured Brit-
ish cannon across 300 miles of icy waterways and fro-
zen fields from Ticonderoga to Boston during the win-
ter of 1775-76. Knox’s successful mission allowed the
captured artillery to be positioned against the British,
forcing them to evacuate Boston in March 1776. The
diorama will be displayed in “Beginnings of the Army
and Revolutionary War” section of the Founding the
Nation Gallery.

2018

Liberty Truck

Designed by the U.S. Army Quartermaster Corps in 1917
to meet the American Expeditionary Forces’ need for a
motorized vehicle. Built for speed, endurance and easy
maintenance, the Liberty Truck was a 4x2, 3-ton standard
design truck with interchangeable parts. With its four-cyl-
inder, 52-horsepower engines and four-speed transmission,
the truck had a top speed of 15 mph. It will be displayed
in the “Innovations and Inventions” section of the Muse-
um’s Army and Society Gallery to symbolize the Army’s
lead role in development of American industrialization and
mass production. Over 40 truck manufacturing companies
from 11 states partnered with the Army in the production
planning of the vehicle, and after succesful testing in late
1917, 15 companies produced 9,500 trucks by war’s end.

1908 Wright Flyer

A reproduction of the first aircraft purchased by the Army
in 1909, the 1908 Wright Flyer is representative of the Ar-
my’s historic and continued support of American aviation.
It will be displayed in the “Innovation and Invention” sec-
tion of the Army and Society Gallery.

Reproduction 1908 Wright Flyer in the Army and Society Gallery
sponsored by FedEx Corporation.

National Museum of the United States Army Prospectus 11



Army Theater

This panoramic theater-in-the-round will engage, educate,
and entertain visitors using a variety of dramatic theatrical
techniques. The 360-degree projection display will surround
the audience with sights and sounds that focus on the rigors
of basic training, combat action, and the rest of the Army
lifestyle.

Medal of Honor Garden

The Medal of Honor Garden is an outdoor area adja-
cent to the Veterans’ Hall, identifying and honoring
Army recipients of the highest award for valor the
United States can bestow. Compelling displays will
educate the public on the extraordinary service and
sacrifice of Soldier recipients of this award established
by President Lincoln in 1862.

Public Spaces

12 National Museum of the United States Army Prospectus

Veterans’ Hall

The Veterans’ Hall will provide a special setting to hon-
or the service and sacrifice of America’s veterans who
served during war and peace, at home and abroad. The
multi-functional space on the Museum’s second floor
will host a variety of educational outreach initiatives
including presentations, demonstrations, educational
programs, and lecture series. The Veterans’ Hall will be
available to veterans and their families for veterans’ re-
unions, meetings, dinners, socials, and official functions.
It will house interactive features such as the Registry of
the American Soldier, which already includes the ser-
vice records of over 150,000 veterans.

2018
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The Experiential Learning Center (ELC) is a unique,
state-of-the-art interactive resource center featuring
geography, science, technology, engineering, and
mathematics (G-STEM) educational programs. The
ELC will be located on the first floor adjacent to the
Museum lobby. It will include an extensive experiential Training Area

learning area, complete with classroom space and The training area is the heart of the ELC, where visitors
simulated rescue mission. assist the Army in the simulated rescue mission “Opera-
tion Safe Passage.” In smaller groups, visitors are trained
in several disciplines (G-STEM) around the room via
five training exercises. Once visitors have mastered
these training exercises,
they will return to one of
the five interactive tables
to complete the mission.

Fort Discover

Fort Discover is specifically designed for younger children, located on the other side of the Training Area room,
which allows younger children to discover G-STEM in imaginative play. The room comes alive with interactive
areas that encourage children to work as a team to keep the Fort alive. They can dress in camo, deliver the mail,
work in the chow line, and drive a jeep. Radios throughout the room help them keep in touch. A play table allows
children to build a fort at their own size. A conveyor moves equipment up the tower to be distributed around the
fort, and the observation deck allows children to see things from a new perspec-
tive. Up in the sky a cargo plane drops crates that kids can control from the tower.

ELC sponsored by
E I Lockheed Martin Corpora-

2018 National Museum of the United States Army Prospectus 13



( Bpttial ende_r;l of Museum Dollbr Wall located in the lobby
Major Donors

Major donor recognition is an integral part of the Army
Historical Foundation’s Campaign for the National
Museum of the United States Army. Individuals,
corporations, foundations, and organizations donating
$50,000-$4,999,999 will be enrolled in five circles

of distinction, One-Star through Five-Star. Those
contributing $5,000,000 and more will be recognized
in the Commander-in-Chief (CinC)’s Circle.

CinC’s Circle
Five-Star Circle
Four-Star Circle
Three-Star Circle
Two-Star Circle
One-Star Circle

$5,000,000 and up
$1,000,000-$4,999,999
$500,000-$999,999
$250,000-$499,999
$100,000-$249,999
$50,000-$99,999

THE AssocIATION oF THE U.S. ARMY
THE BoeING CoMPANY
GENERAL DyNaMics CORPORATION
LockHEED MARTIN CORPORATION

AM GENERAL CORPORATION
BAE SysTeEMS
BeLL HELICOPTER, A TEXTRON COMPANY
MR. & MRs. PrestoN C. CARUTHERS
CENTENE CORPORATION
THE Coca-CoLa FOUNDATION
MARY BATEMAN CONNELL ESTATE
Fairrax CoUNTY, VIRGINIA

Jﬁ
—
—
—
—
—
—

FEDEX CORPORATION
GENERAL MOTORS FOUNDATION
HoNEYWELL
L-3 COMMUNICATIONS
NORTHROP GRUMMAN CORPORATION
PrITZKER MILITARY MUSEUM & LIBRARY
RayTHEON COMPANY
SIKORSKY AIRCRAFT CORPORATION
THE STEWARD FAMILY FOUNDATION:
DaviD & THELMA STEWARD
THE VioLA FOUNDATION

COMMONWEALTH OF VIRGINIA
CACI INTERNATIONAL INC
DyYNCORP INTERNATIONAL

EXELIS
CHARLES B. JoHNnsoN
MR. RUPERT H. JOHNSON
KBR
MicrOSOFT CORPORATION
MILITARY ORDER OF THE PURPLE HEART SERVICE FOUNDATION
RasMusoN FounDATION

MARIAN O. THOMPSON ESTATE

VETERANS OF FOREIGN WARS

HaNNAH M. ZEIDLIK ESTATE

MR. & MRs. NorRMAN R. AUGUSTINE
JoHN BARDIS, IN MEMORY OF ANTHONY BARDIS, RAYMOND
STANLEY BARDIS, MIcHAEL SouTy, COLONEL Ray PEACOCK
CATERPILLAR, INC.
JonN W. CREIGHTON, JR.
JoHNSON & JOHNSON
BG AND MRs. JERRY W. McELWEE, USA-RET.
MG & MRrs. CarL H. McNAIR, Jr., USA-RET.
Mortiva ENTERPRISES, LLC
OsHkosH Derensg, LLC
WILBUR L. & Epwina M. REES
CW?3 ROBERT F. STANFORD
LTG Rocer C. SchuLtz, USA-RET. & BARBARA SCHULTZ
SHELL O1L CoMPANY
SySTEM STUDIES & SIMULATION INC.

ALLISON TRANSMISSION, INC.
MR. RoBERT H. BAKER
CALIBRE SySTEMS
THE CANNON FOUNDATION, INC.
Crark ConstrucTION GrOUP, LLC
COLSA CORPORATION

14 National Museum of the United States Army Prospectus
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CRACKER BARREL OLD COUNTRY STORE
CuBic CORPORATION
DommNioN ENERGY
LTG CHArRLES W. DykE, USA-RET.
FLIR SysTeMS, INC.

GEICO
SGT. MAIJ. HAL GLAssmaN, USA-RET.
& MRS. PATTI GLASSMAN
COL & MRrs. ArRTHUR L. GoopaLL, USA-RET.
GRrAND DucHy oF LUXEMBOURG
NATALIE & JiMm HASLAM
HEeNSEL PHELPS CONSTRUCTION COMPANY
Davip L. HUNTER
INTERNATIONAL ASSOCIATION OF
MACHINISTS AND AEROSPACE WORKERS
COL James G. Ivey, USAR-RET.

LTC RoBerT E. KELso, USAR-RET.
JELLY BELLY CANDY COMPANY
KONGSBERG PROTECH SYSTEMS

LEmDOS
MR. & MRs. MicHAEL J. LynND
RicHARD LOUNSBERY FOUNDATION
NEWMARKET CORPORATION
GEN & MRrs. Ray Opierno, USA-RET.
PiLot FLYING J
RaBAuT FAMILY FOUNDATION
LTG WiLLiam REno, USA-RET. AND LuaNN RENO
RoLLs-RoycE NORTH AMERICA
RYDER TRANSPORTATION & LOGISTICS
SAIC
MG & MRrs. ALaN B. SaLisBury, USA-RET.
LTC & MRrs. JAMES E. SHRADER, USA-RET.
LTC DonaLp H. StanpirorD, USA-RET. ESTATE
THE DiaNA DAvis SPENCER FOUNDATION
GEN GorpoN R. SuLLivan, USA-RET.
MR. & MRs. NorMAN B. TOMLINSON, JR.
TriumpPH GRrOUP, INC.
V.M.I. CLass orF 1943
GEN CarL Vuono, USA-RET., & MRs. PAT VuoNo
COL ALBERT & MRs. NorRMA JEAN WOLFGANG

Joan anD CreiGHTON ABRAMS (BG, USA-RET.)
AETNA
AGILITY DEFENSE & (GOVERNMENT SERVICES
AIRBUS AMERICAS
ArMY WOMEN’S FOUNDATION
ARMY AVIATION ASSOCIATION OF AMERICA
MG AND MRS. OLINTO MARK BARSANTI
COL Raymonp K. BLunm, Jr., USA-RET.
& MRs. TeENna R. BLuam
Booz ALLEN HAMILTON
STEPHEN F. AND CaMILLA T. BRAUER
COL Gustav J. Braun, Jr.,USA-RET.
LTC Howarp M. Busuman, USA-RET.
Tue BusuMmaN FaMILY
COL Joun W. BusteErUD, USA-RET. AND FAMILY
WiLLiaMm K. CALER, Jr.
GEN GeorGE W. Casey, USA-RET.
MG D. Caton, IN MEMORY OF WO1 GERALD CATON

CERADYNE, INC.
Citizens of PA, Post 405 AT THE UNION LEAGUE
GEN AND MRs. WESLEY K. CLARK
NEAL CREIGHTON, JR. & DRrR. DUKHEE RHEE CREIGHTON
IN HONOR OF COLONEL HENRY CROWN
Day & ZIMMERMAN, INC.
DyNETICS

MR. WIiLLIAM DouGLAS FISHER

FANNIE MAE FOUNDATION
KEevIN & BARBARA SHEEHAN,

IN MEMORY OF LEROY FONTAINE
Force PrROTECTION, INC.

GENERAL ATOMICS AERONAUTICAL SYSTEMS, INC.
GENERAL AND MRs. RoNALD H. GRIFFITH
COL WoorLr P. Gross, USA-RET.

GEN WiLLiam W. HArRTZOG, USA-RET.

Dr. Francis & MARY HARVEY
LTG Davip K. HEEBNER
INn MEMORY oF LTC Jonn F. HILLEN, JR.
JoserH H. HONEYCUTT ESTATE
Tue HubsoN FouNDATION
SGT. ROBERT E. JAcoBY, JR.

LTC Davib & COL PAT JERNIGAN
MR. ALLAN W. JOHNSON
COL Davip E. JounsoN & Ms. WENDY FRIEMAN
LTG PeTER KIND AND MRS. SANDI KIND
MR. J. STaNLEY LENOX, III
IN MEMORY OF DEMPSIE VAN FLEET MCCHRISTIAN
THE LisLE FOUNDATION
ROBERT AND TAMMIE MACK
GEN Epwarp C. MEYER, USA-RET.
MICHELE MUNSCH, IN MEMORY OF ADRIAN A. MUNSCH
LTC JosepH F. NaproLl, USA-RET. AND FAMILY
NavISTAR DEFENSE, LLC
CW2 MELvIN H. NEsTEBY, USA-RET.
Max & PrisciLLA NoaAH
IN MEMORY OF COL & MRs. D.R. VAN SICKLER
PARSONS CORPORATION
PeNTAGON FEDERAL CREDIT UNION
REDSTONE FEDERAL CREDIT UNION
PHIL REESE
GEN & MRs. Dennis J. REIMER, USA-RET.
GOVERNOR PETE RICKETTS & FAMILY
GEN RoBERT W. RisCassi, USA-RET.
LTC Freprick B. SEEGER
GEN anND MRs. Eric K. SHiNsExT, USA-RET.
RiICHARD AND ALICE SNELL
LTG JouN RoysTER THURMAN III ESTATE
GEN & MRs. Joun H. TiLELLL, JR., USA-RET.
SGM PauL A. Torovi, USA-RET.

& MRs. Louise M. ToLovi
MR. & MRs. GEORGE J. Turak
INn Honor oF GEN JouN KNIGHT WATERS, USA-RET.
W.L. GORE & ASSOCIATES
GEN & MRrs. VoLNEY F. WARNER, USA-RET.
JaMES P. & MARGARITA WEIDENER
COL DonaLD R. WERNER, USA-RET.
THoMAS & SusaN WHITE
HONORABLE & MRS. AL ZAPANTA

2018
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The National Army Museum will be
more than just a building. It will be an
experience that will engage visitors of all
ages emotionally and intellectually in the
Army’s history and heritage and allow them
to experience what it is like to be a Soldier.
Visitors will be able to absorb the history
of America’s Army in a variety of formats.
Exhibits will replicate three-dimensional
historical contexts by combining cutting
edge technologies, interactivity, carefully
selected and positioned artifacts, special
effects, and first-person Soldier stories
to recreate a sense of time and place and
bring action and adventure to the Museum
experience.

Contact Us

For more information on personal, corporate,
or organizational contributions to the National
Museum of the United States Army, please
contact:

Robert Anderson
Director, Corporate and Foundation Relations
Army Historical Foundation
2425 Wilson Boulevard
Phone: 703-608-1240
robert.anderson@armyhistory.org

www.armyhistory.org

NATIONAL
MUSEUM

UMITED $TATES

ARMY

All renderings and images are courtesy of the United States Army or the Army Historical Foundation. Renderings are conceptual in nature. All are subject to copyright restrictions if applicable.
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